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@UNiss; |nnovation for Gender Equality and Women'’s

WOMEN Empowerment

Why innovate?

UN Women’s Strategy to leverage innovation to accelerate gender equality and
women’s empowerment

Current proof of concepts

Implementation approach, partnerships & knowledge management



1. Why innovate?

72BN, SUSTAINABLE ™ &' Current trajectories towards
g’;@j\ﬁ deveropment O tALS g ,
pNS=2774N 17 GOALS TO TRANSFORM OUR Wet n gender equa“ty and women’s

empowerment...

NO
POVERTY

Ml

GOOD HEALTH
AND WELL-BEING

/s

QUALITY g  CLEAN WATER
EDUCATION | AND SANITATION 50 years = parity in politics

I!!' | 90ALIS E 81 years = parity in women’s

GENDER EQUALITY S
sl Participation in the economy

DECENT WORK AND 9 INDUSTRY, IHNVAI'[IN 1 REDUCED . RESPONSIBLE

ECONOMIC GROWTH INEQUALITIES 11 ANDCOMMUNITIES gagilgl‘];}]‘g'nﬂﬂ 95 years = parlty in gir|S

/\/" & ( — ) m lower secondary education
] A [r—

‘I n =2 for the poorest 20%

PARINERSHIPS

13 EEI#S:JE 15 lllltrlilANIJ 16 :iﬁEsEfﬁlgﬁng FEIIITHEE[]MS k_)
INSTITUTIONS

o SUSTAINABLE
@ -! @ DEVE‘!.OPMENT
. : G "Jn‘ALS

Innovations in policies, management, finance, science and
technology that disrupt “business as usual” are increasingly
recognized as a precondition to accelerate achievement of the
SDGs for all
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@UN

E 1. Innovation is not gender neutral

Innovation is not
necessarily available
o women and men
equally

When available,
iInnovation can be
gender blind and fail
fo benefit men and
women equally

Innovation can
unintendedly
entrench gender

bias and inequality
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She is a doctor O bir doktor
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WO@%LEJNE 2. UN Women Innovation Strategy

UN Women’s Innovation Strategy focuses on four objectives:

1. Awareness and Market 2. Gender-responsive innovation 4. Embed innovation in UN
. . 3. Women Innovators .
Transformation design Women Programming

¥ 5

AND BIG DATA

WOMEN H

GENDER EQUALITY
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UN Women launches the "Buy From Women"

Innovative Platform in Rwanda

Women Farmer Women in Humanitarian
Context

Women Entrepreneur Women Innovator

Beta Version




Buy From Women
Provide access for women
farmers and cooperatives to
= o7 markets, information & finance
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Buy from Women We Learn-Agriculture {

We Learn- Agriculture
e-Learning platform with
access to capacity
development content

X\ J

UN Women launches the "Buy From Women" Innovative

Platform in Rwanda @

Ending Violence

Ending Violence
Mobile App to address gender
based violence

)

4 Wallet-Blockchain

Enable transformative
changes in transferring digital
assets, and building economic
\_ identity for women )




@UN
WOMEN

E “Buy from Women” app available on the App Store

Buy From Women

C. Alain Tools

BFW € Everyone

: Add to Wishlist

Buy From Women Rwanda

An app to empower coop agent to register farmer and perform various actions including but not

limited to farmer renistration and harvest mananement




Mobile Prototype - Women in Humanitarian context

4 .
E-lIdentity
Provide a distributed and
secure database for digital
OEHBHE -~ 55%KsO30 :‘%;:/QN.:;::;N \ records )
= WwOMEN ES
- E-Wallet A
Enable transformative
changes in transferring digital
X : assets, and building economic
\f‘;-‘ ’ E-ldentity E-Wallet \ identity for women /
: PR : ; g / \
Cash-for-work programme empowers Syrian refugees Ending ViO'EﬂCE
We Learn-Seco_nd Ending Violence MObIIe App to address gender
Chance Education based Violence
U 4

We Learn- 2nd Chance

Education
e-Learning platform with access
to capacity development content







WO%EN E Leveraging digital technologies for innovative finance

Proofs of concepts
Micro-grants Lk ! —
Donate button - =
E-payments &
Social investment
Sustainable Digital = e
Finance Alliance ¥y S el



4. Implementation Approach, Partnerships and

Knowledge Management

* Internal Capacity Building
* Development of a webinar series on innovation and technology accessible to all staff.

° Learning exchanges offering practical skills and competencies on ‘how to’ innovate and
embed innovation in UN Women’s programming

° Hands on trainings on specific innovative solutions to challenges facing various
departments within the organization.

* Partnerships

°* Member States: Government of Denmark, Innovation Norway and Government of France
* UN agencies

* Civil society and private sector

* Knowledge management

°* Monitoring the impact of innovation investments

* Documenting and disseminating and sharing lessons learned and best practices
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